fn'(-l\n-:rlr\a.\.u e R T G s SN E il ol
- P

yomrrataa )

:m::m&ﬁmi.m o (¢
weIysauen's uaqg ——

A
W BN

9707 'fuvnigaf; | 91 uo pray  ANGBIADISHS
ssausng 10f sa16a10.135-0LD1IS J0g0)H) burbupy) 1o 220un0D) o MAUdI(] Y2DISTY PUD O fq
pasupbiQ 20uapfu0) JouonvEMl Ab( uQ Ppalosuods (upiH snowouony) IO Y1 ul

............................ o S R e

.............. XOUHSNeY A hpnps g papiny dadvd v paysygnd / payuasaid ;) parwdiongivd soy
....... st._wqb.u\u\::u u&«.:&.ﬁu...mwomh\.:.E..wﬁm\::x%«%ﬁ.“ﬁ. ACD/SW6/A06 1017 \%tmu 01 51 SHyj,

8107¢ ._\__m...mﬁ.:_wn_ W91

;
M

« Q[IqpUIDISNS ssauisng aof sa1627n.1
uo
9UDIRJUO)) [EUOLIBUIU] AB(] SU()

UQISSILIWOD syuein Ayssanun pa1osuods (yue.rn sShiowouoiny) Hn
el '€0Z 929 - ¥N.LLVS
N

(OVYN 4q apesy, v, yum paypaaae - )
uonmunsuy frioury ansmgury pue [euonemps-o0) ‘snowouoiny uy
(A1s19a1U (exewrey) feanpep o paje

1S-0L1bu3ss [pqopy buibuby))

nyvy)




of national
~ r producing
in layman's
} | everlasting
adustry and

* rds, it refers
tices by the

re are very
r protection
customer,

s happened
t control to
2eneral web
1e, medical
1ail, chat or
1 for people
le of people
s activity on
he younger

rategies in
loded the
marketing,

onsumers’
1ds on the
's attitude
is highly

 positive
ss about
s.

wrough a
ournals,

Objectives of the Stuqy

The objective of thi i
IS research is g investj nli '
e Sl P A stigate online consymer behaviour, which in W provides -

of this research are- ne-tuning their E-businesses’ strategies, The specific objectives

. To know '
2. To know ::: zgrr:::::::: Sp?;g::;:: g \a Pout online markery ng. N
3. To idenlif}‘ the sources ofj nl“armatz:olvr??mmS s otout betuse i ]
;. :!!:o know the kind of 200ds they purcm:; ;;T?r:::ng ST protection awareness
Saml;le S;: e protlems they face during onfine marketing.
Sam f
110 e Ut S0 ) oo v s oo v
using internet and online marketino llferefor:rgrﬁm;lded Inf:omp!ele questmnnmrfe s g
interpretation. 5 ¥ 70 questionnaires were entertained for final analysis and data
Tools for Analysis
behaviouf-.{;lj-' fﬁéi@lﬁf{;‘:ﬁggcgfgm}g:e?ﬁg:igi;imp]e charting and tabulation tools are used to understand the
Results and Discussions :
Table 1 - Sources for the awareness re arding consumer protection
Name of the sources f\()iinmn Frequency Percentage
Television e i o
No 32 45.71
Yes 26 37.14
No 44 62.85
e Yes 31 44.28
INEwW spapcr No 39 55.71
Yes 33 47.14
Journal No 3 52.85
L . Yes 29 41.42
Magazine No 11 5357
Yes 43 61.42
L Outdoor Advertisement e 57 3857
Source: Primary data
Table 1 explains the role of mass media for creating consumer awareness regarding legal law about
product standards. The respondents are asked to view their opinion, how they are getting the information’s
regarding the product standards. Majority of the respondent’s get information of consumer protection through
outdoor advertisement (61.42%) followed by Television (54.28%) and journal (47.14%). Television has played
a moderate role of creating consumer awareness. It is found that most of the rural consumers have awareness
regarding consumer protection through outdoor advertisement and television.
Table 2 - Respondents Behaviour towards the online marketing
TS. No. | Factors Options Percentage (%) |
Advertisements 54%
l Awareness about Friends & Relatives 24%
' online marketing Newspaper 12%
i Existing Customers 10%
Occasionally 21%
5 Frequency of Frequently 43%
i Purchase Once in a month 15%
Others 21%
Flipkart 60%
. Amazon 16%
3 Use of website Snapdeal 17%
Other websites 1%
General 18%
Marketing of products Electrical & Electronics 40:5‘? :
4 through online ~ports gh
NG Personnel 32%
Medical 4%
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SuatiaBMilty of GST eradit on items Hither t0 ot aviitable the price of services come down which will
LLP. ..tb e consumers " said S:_md.cep Sehgal, direct or tax regulatory at Ashok M y and associute
*  Manufactures may wait for a lew weelks to gauge the net impact of GST on them as well as on wholesalers
and distributors and may revice the prices accordingly later says Mr, Sehgal, : )
*  Damestic stock markets have come off recent highs in the run-up 1o the GST amid Some consciousness
over its implementation, In the near term the markets are looking at implementation of GST says
DhirajReilli -c_:F HDFC securities, which sees nifty hitting new highs of 10,300- 10,400 this fiscal yer.
Analysts say that markets wil| need some time to adjust to the GST implementation process, which could
partially hurt corporate carnings in the short term but will boost earnings over the long term.
| ing business, GST replaces multiple interfaces,
! ; to one says AnshBhargav, head for growth and alliances at tax mam * India
1S moving towards tax-compliant society where filling of returns will not just be easy but transparent too.
This tax compliance will lead to higher revenue for both the central and state governments and enable

them to fulfill their social objectives he said,
*  Small traders with the annual turnover less th

an Rs 20 Lakhs are exempt from GST registration. In further
relief to small business, under the composition scheme, they will benefits from not having to meet with
detiled compliances under GST. However they will not get the benefits of input tax credit. If businesses
OPT for the composition scheme traders with turn over below Rs 75 Lakhs will have to pay | per cent tax
on turn over. Manufacturers will have to pay 2 per cent while restaurant business will have to pay 5 per
cent.

*  Commenting on the benefits of GST, ChandaKochhar, MD & CEO of ICICI bank said, * The GST is the

transformational structural reforms which will have multiple benefits the creation of a national markets ;
enhanced ease of doing business ; greater productivity and efficiency and improved tax compliance, This
reform will result in benefits for all participants in the Indian economy, including both businesses and

consumers”,
Suggestions
“  Tax payer education or public aware
Public Workshops, training and various se

respective State Governments at all levels.
**  States must analyze and deduce their revenue neutral rates, revenue implications as well as compensation

packages.
% Government should construct
refunds problems.
A Conclusion
- The proposed GST regime is a half-hearted attempt to rationalize indirect tax structure. More than 150
y the GST regime set up by various

countries have implemented GST. The government of [ndia should stud
countries and also their fallouts before implementing it. At the same time, the government should make an

attempt to insulate the vast poor population of India against the likely inflation due to implementation of GST,
- No doubt, GST will simplify existing indirect tax system and will help to remove inefficiencies created by the
4 existing current heterogeneous taxation system only if there is a clear consensus over issues of threshold limit,
revenue rate, and inclusion of petroleum products, clectricity, liquor and real estate. Until the consensus is

reached, the government should resist from implementing such regime.

ness campaign need to be provisioned by Central Government and
minars on GST must be conducted in all states by their

a proper monitoring system for monitoring the dummy registrations and
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fits at 2. https./fwww.forbs.com/sites/ krnk;:sh_\.-::p.ff'ji'li7‘(}7r’20.’how-gt‘m-.ia;-and~service-tax-gsl-impacts-lhesc-
five-sectors-of-indias — economy/6705¢53 fe83f,
o the 3. https://cleartax.in /s/gst-news-and-announcements,
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ASTUDY ON CONSUMER AWARENESS AND PROTECTION TOWARDS ONLINE MARKETING
NOW. INNAGERCOIL.
JJenifer* & A.Franklin Ragila®*
erve “& “*Assistant Professor. Holy Crosy C, ollege (Autonomous). Nagarcoil
ition Introduction '
S in In this era of fast moving lifestyle, customers are busier than what they were few years back. I_l is
1 be precisely for this reason customers are also purchasing their products and services through online shopping.
get Market place is fast turning into e-marketplace. From needle to ship, everything is being sold and bought on t.h_e
ng players as well as new entrants to come up with

internet. With new players, it is natural for the existi > Come. by
Jinnovative techniques to sell their goods and services. Traditionally. there has been a feeling of thrill as§oe|-at__ed
iith getting good discounts. There is a sense of achievement attached with cracking a great deal. It is this sense
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